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Affiliate Marketing by variable Costume

Hiroshi Kadoya *1, Chie Tsunoda *1 , Yasuo Kawai *2and Fumihiro Kousaka *1

Abstract — We have developed a prototype costume, which has a feature of textures at a low cost and in a simple
way.While the current advertising medium faces issues related to reach and costs due to the diversification of the
media and other factors, we aim to resolve these issues by using costume, which is an extremely physical medium,
as an advertising medium.Through this prototype, this study proposes a form of near future advertising medium

utilizing individuals’ costume.

Keywords: advertising medium, projection mapping , internet advertising and changeable textures

1. [XL&IC

Fxix7rvrarvdtsrs /) av—0@EIcksHL
WAEEIZ DWW T OISR EIT o TE T2, T DN TEMMN
O BCKRDOT 7 AF ¥ —5ZbEEHLDTED
EAERAOLAEZRIEL, ZOREZTND &, AW
TP EBHFICO VB D ENARETH D, ZORHEETE
MT—r LT 77y varyya—lorIa—X
AV MET E WS TEFHIRZZICE NS N, 20X o7
FMAERORENE LI R DIERETOILERED
HYFIZHOWTHRBICEATWDS, KWFFETIE, 20D
AIE LA A Z AWREORRIN D, ks
WGH LT IREEARDOH O FIZHONWTHELEEITI,

2. B

21 BEREO#ME
BIE, BER POV E ) ~DT BV gy
< v EVTIEFEE LWL O TR, LrL, ¥ U T L

— g VORI EN D ERAMIRAIE~DEFT D 720,

AR TIE, KE~OREEZITON, Tudzsva
Uy BT DX D IRBENTALE D S OB IEITERA
LTl [&dE) = TERCETEI< ZLnTE S
b LA, TIATF Yy —ELKEONTNO AT Y —
VTCHDHAN— MG~ RET A HIEERA L, 0
TR, BB L 27 U — U NIEICBEIT A0, K
ZAEALCHHBICENT I %m#b%f%kU7v~s
a VOMERRN (K1) , KEOEMRBELH 2V

%@ﬂfﬂé%%ﬁ%%é#\ﬁ%@ﬁ&TT?X%

*1: BT R 2R BET A R

*20 SCHKRF EWAE FW X7 L%R

*1: Department of Life Design Faculty of Arts and Sciences,
Sagami Woman’s University

*2: Department of Information Systems, Faculty of Information
Systems, Bunkyo University

Y—EEZDIEOHKDL REEH LBEAREZRIEL
77

1a

h)

1b

B la  ZHEDBYT 7200 BT

B 1b  FHEPEBICE =& D TESRE L
Fig.1la Projection method from which a wearer can't move.
Fig.1b Projection method from which a wearer can move.
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Fig.2a Trial product of the stage costume.
Fig.2b  Fixed projection equipment.
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Fig.3 Texture of the costume which changes by a projection.
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Fig.4a Projection of the company logo
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Fig.4b Projection of the corporate color
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Figs Advertisement for costumes.(composite photograph)
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