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Study of Banner Blindness based on online user behavior

Masafumi Tsubamoto*'d Taisuke Mori*!0d O Yuki Sakuma*'0 O Shingo Ono*'0 O

Abstract — Some users repeatedly visiting a website consciously or subconsciously
ignore the ads on it, which is called “Banner Blindness”. We try to make clear the
mechanism of this phenomenon and improve the effectiveness of ads and the quality of
websites. In this report, we measure the users’ scrolling log on a major mobile website,
calculate the amount of time an ad is in the viewable area on the screen and try to evalu-
ate the extent to which Banner Blindness occurs. Through the analysis, we find that we

can compare the level of Banner Blindness among user groups using viewable time.
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